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What is Cultural and Creative Industries
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Cultural and creative industries span across the disciplines of arts, media, design
and heritage. These multi-disciplinary studies encompass core subjects in business,
management, humanities and social sciences. In Hong Kong, upon a decade of
development and government initiatives, cultural and creative industries are categorised
into the following 11 industry sectors:
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Art, Antiques and Crafts
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Cultural Education and Library, Archive and Museum Services
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3 Performing Arts
' ROBBIT
4 Film, Video and Music
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- Television and Radio
' BENES
6 Publishing
' Hi b
7 Software, Computer Games and Interactive Media
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Design
8. o9
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9 Architecture
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Advertising
10.
BE
11 Amusement Services
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—— Bachelor of Arts (Honours) in Cultural and Creative Industries —
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The Bachelor of Arts (Honours) in Cultural and Creative Industries programme (BA-CCI) adopts a diverse
range of approaches towards understanding and analysing the industries with local, Greater China and
global perspectives. The programme encourages students to explore the meaning of culture and
creativity in the ever-changing business and management contexts of industries. It will equip students
with the business skills and management expertise required of business leaders and entrepreneurs in
the era of creative and knowledge-based economy.
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Duration and Credit Requirement

BERFHREDTEXR

Mode of Study Full Time
25| =k
Normal Duration of Programme 4 years
—RIEFFH 4 F
Credit Required for Graduation 43 Modules of 129 Credits
EX825 43 fE%E T - K 129 @2 H

Greater Bay Area Outstandmg CClI Awards Ceremony organized by the CCI Programme 2019



Programme Structure
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There are 4 major study areas in the BA-CCI Programme. Students are required to take a total of 43
modules, including 23 modules from the Cultural and Creative Industries (CCI) Specialty, 15 modules from

the Common Core Curriculum, 3 modules from Business Education and 2 free elective modules.
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No. of
Elective

No. of Core
Study Area
Modules

(Credits)
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Modules
(Credits)

1. CClI Specialty

B 23 EX(ERAIBEXSEET - 15 EX

Total No. of
Modules
(Credits)

Percentage
(%)

RS EEEE 19(57) 4(12) 23(69) 53
2. Common Core Curriculum
HEZODFE
* General Education 103) 6(18) 7(21) 16
BERHE
* Chinese 3(9) - 3(9) 7
X
* English 3(9 ~ 3(9 7
%3 9) 9)
* Quantitative Methods & IT Skill 26 ) (6 5
HESERENNE ) .
3. Business Education 3(9 } 3(9 7
S 9) 9)
4. Free Electives ) 2(6) 2(6) 5
B HiEE
Total
43(129) 100
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Year 1

CCI 1001
Introduction to
Management of
Cultural and Creative
Industries

CCI 1002
Culture and Creativity:
the Hong Kong and
Regional Context

CCI 1003
Creative Production
and Consumption

CCI 1004
Heritage, Arts, Design
and Media Culture

Major Elective x 1

GEN 1000
Perspectives on
General Education

CHN 1000
Freshman Chinese

CHN 1002
Chinese Literature
Appreciation

ENG 1010
English for Effective
Communication

ENG 2010
English for Academic
Purposes

MGT 1001
Introduction to
Business

MGT 1002
Principles of
Management

* The Art of Innovation

Year 2

CCI 2001
Globalization of
Cultural and Creative
Industries

CCl 2002
Cultural Policy and
Research Methodology

CCl 2003
Culture and Technology

CCl 2004
Intellectual Property
Rights

Major Elective x 1

GE Elective x 2

CHN 2001
Putonghua for
Business

ENG 2020
English for Business
Communication

COM 2001
Information Systems
in Business

AMS 2340
Introduction to Social
Statistics

BUS 2001
Principles of
Marketing

» Western Art and Architecture
* Museum and Public Empowerment in Digital Era

Year 3

CCI 3001
Cultural and Creative
Entrepreneurship

CCl 3002
Brand, Urban and
Heritage Management

CCI 3003
Curatorship and Event
Management

CCI 3004
Finance and Marketing
in Culture

CHI 2008
Advertising Copywriting

ENG 3030
English for Specific
Purposes (CCl)

Major Elective x 1

GE Elective x 2

Free Elective x 1

Year 4

CCI 4002
Cultural Governance
and Ethics

CCI 4003
Organization, Institution
and Sustainability

CCIl 4004
Issues in Contemporary
Cultural and Creative
Industries

CCI 4900
Capstone Project in
Cultural and Creative

Industries

COM 4301
Internet Culture

Major Elective x 1

GE Elective x 2

Free Elective x 1

CCI Specialty X{t R BIEEFEFH(E
Common Core Curriculum @ 0252
Business Education F§&# 5

Free Electives B H3&{&

» Asian Cities, Culture and Heritage
* Emerging Art Forms and Practices

* Internship



Programme Intended Learning Outcomes
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Upon completion of the Programme, students should be able to:

TRUERRIBER (RE ) XBLRIER - S4ER

Address professional and personal challenges
through the application of multi disciplinary
knowledge acquired;

Communicate effectively in academic and
business-related contexts, and in a team with

effective social and interpersonal skills;

Evaluate own contributions and responsibilities
in becoming responsible citizens in a multi-
cultural environment;

Employ theories, concepts and research
methodologies in social sciences to examine
various contemporary issues related to different

kinds of cultural and creative industries;

Apply knowledge and theories to solving
problems in cultural and creative industries,
addressing social, cultural, technological and
professional issues;

Incorporate art, culture and business management
considerations into cultural and creative activities,
events and businesses;

Design and/or produce cultural and creative
activities, events and businesses with specific
skills in management and organisation to serve
both the local and international community.
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Programme Features

R4

Integrative,
Multi-disciplinary and

Cognate Curriculum
REMNEERN
R

Variety of Approach and
Comprehensive Training

ZhumEae

Field Experience and
Interaction

EEREER

Industry and
Institution Collaboration

ERAHE

The programme is unique In the sense that it aims to address the
cognate issues of the creative industry sector as a whole rather
than with specific industries or individual disciplines, thus enabling
students to apply their knowledge in whatever industries they may
engage with later on in their career.
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Students will have exposure to different subjects, methodologies,
concepts and approaches to learning. They will receive training with
a business foundation for language proficiency and communication
competence, and acquire comprehensive knowledge in the
development and operation of cultural and creative industries from
inter-disciplinary perspectives.
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The programme attaches great importance to field experience.
Students will have opportunities to engage in the cultural and
creative industry sectors through exchange, placement and
internship programmes.
BLAERSBBRIMNESREENEE - E£K
EREBUAKA -
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The programme will build up collaborative partnership with
cultural and creative industry companies, associations and cultural
institutions to promote student learning, research and practice
opportunities.
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ENQUIRIES ON APPLICATION AND ADMISSION
ABHFEEN

Applicants can submit their applications through The Hang Seng University of Hong Kong Online
Application System.

For further enquiries, please contact the Registry.

REEAEEBRBEBEARBE EABRBZRGHE - WEE—FTH  BHRANREBE

Tel &5 259658166855

Fax E& : 3963 5553

Website #8 & : https://ssc.hsu.edu.hk/programmes/ba-hons-in-cultural-creative-industries/
Programme Email #1247 : bacci@hsu.edu.hk

Admission Email AZ2&5  : ugadmission@hsu.edu.hk

Address HbiE : Hang Shin Link, Siu Lek Yuen, Shatin, NT

MALENERITEER

In case of any discrepancy between the English and Chinese versions of the contents of this pamphlet,
the English version shall prevail.

KRBT ABNEURARBE - PIEAERSZE -

The Hang Seng University of Hong Kong is incorporated in Hong Kong with limited liability by guarantee.
EREARER —MRNEBTMN L BRERA A
Information updated as of April 2020.
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